
SOFT DRINKS

Just think of the fabulous spirits on the market today. Subtle tastes crafted 
and blended over generations. Yet until now the only option has been to drown 
these spirits with poor quality mixers. Fever-Tree has changed that, 
an independently owned British company dedicated to putting quality back into 
mixers. The mixer market is entirely defi ned by artifi cial cloying tastes, artifi cial 
sweeteners, preservatives, artifi cial colours, manufactured quinine, chlorinated 
water and plastic packaging. Fever-Tree is putting the fi nest ingredients and 
quality back into the mixer market. Tonic Water, Bitter Lemon, Ginger Ale - 
not poor relations, but distinguished and important drinks in their own right.

The most naturally delicious cordials from Grantham in Lincolnshire. 
The fi nest  ingredients are used from their own grown elderfl owers and 
real fruits to ensure drinks taste real and fruity, just like homemade, 
without any fl avorings or artifi cial additives.

Based in Suffolk at Whites Fruit Farm in Ashbocking about 8 miles north of 
Ipswich. Organic juices are made from fruit grown without artifi cial fertilizers 
or pesticides, and are all certifi ed by the Soil Association. Each one tastes so 
good because freshly pressed apple and pear juice is used rather than 
concentrates, and they are left unfi ltered to distinguish them from the Classics 
range. The Classic apple juices are freshly pressed at White’s Fruit Farm in 
Ashbocking, Suffolk. Borrowing fi ltration techniques from wine producers, 
the juices are clear fi ltered and bottled immediately to capture the fresh fl avour 
and aroma of the apples. They are free from any preservatives or colourings. 
The apples we have chosen are prime examples of English fruit at its best.

Harrogate Spring Water is one of the UK’s fastest growing bottled water brands. 
Over 400 years heritage ensure that the product is of the highest quality with 
a clean taste and balanced mineral content. They work hard to minimise their 
impact on the environment.


